


An independent, multi-skilled agency. 

Agile, creative, passionate and results focused.

Creating meaningful connections between brands and consumers, 
through a mixture of communications and experiences.

We make things happen.

KREATE.



We specialise in consumer engagement...

World Vision
Re-Imagine Retail Pop Up



We love getting creative...

West Hotel
Botanical Pop-up



We can put on a great event...

Solander Dining & Bar
Vivid activation



And provide the best people.

Play Events/Cadbury
Flavour Braver National Roadshow



THE 
COMPANY 
WE KEEP.



Johnson & Johnson and Cowan reached out to Kreate
to produce an activation that promoted their
Neutrogena Hydro Boost® sunscreen.

The purpose was to raise awareness of the product
and its use as part of the daily skincare routine.

Popping up at Manly Wharf, the activation focused on
educating consumers about the UV Index and its
affects on the skin.

Brand Ambassadors encouraged trial of the product
and entrance into a social media share competition.

On the day there were over 4,000 people interacting
and 3,000 products were distributed within a four-hour
period.

NEUTROGENA –
BRAND ACTIVATION.



PIERSIDE –
PRECINT LAUNCH.
Kreate was briefed by Payce Group to bring to life
their latest retail precinct at Wentworth Point in
Sydney Olympic Park.

In keeping with its location on the pier and banks of
the Parramatta River we created a nautical themed
event to engage local residents, workers and
shoppers to enjoy the new retail and dining precinct.

Kids activities, a Photobooth, a free mocktail bar,
gelato and fairy floss carts, acoustic music and lots of
chill out space attracted hundreds of locals. We also
provided all the retail and dining tenants
opportunities to sample and activate outside their
stores.

“THANK YOU for all the 

hard work and input from 

the entire Kreate team…I 

think we can all agree it 

was a SUCCESS.

It was consistently busy 

for the duration of the 

whole event and we have 

received nothing but a 

positive feedback.”

Kasia M. Payce Group



WEST HOTEL -
POP UP HOTEL.
West Hotel is the first Curio Collection by Hilton 
hotel to open in Australia.

Kreate was briefed to introduce this boutique, native-
botanical inspired hotel to the Sydney market with a 
PR stunt and interactive activation. 

We created a beautiful pop-up experience in the 
heart of Barangaroo which brought together a 
bespoke botanical installation created by Loose Leaf 
Studio, a pop-up version of the hotel's Solander Bar 
serving mocktails made from locally sourced 
ingredients and hand massages provided by natural 
Australian-made body care brand Biology.

Kreate also kicked off the PR and sustained media 
relations for West Hotel at the time. 

“Kreate has proven itself to 

be an invaluable partner to 

West Hotel and our 

marketing and 

communications efforts 

since opening. The team 

has approached each 

campaign with enthusiasm 

and insight.. Kreate 

accepted a brief to create 

this activation with a short 

lead time, and from 

concept to execution they 

delivered – with bags of 

creativity and a real sense 

of urgency.

We look forward to 

continuing our partnership 

through 2019”

Sam W., West Hotel



ST~GERMAIN - OFF 
PREMISE SAMPLING.

Working closely with Bacardi Martini Kreate organised
tasting sessions in Vintage Cellars across NSW, QLD,
VIC, WA and SA.

The purpose of which was to use the sessions as a
platform to increase awareness of the brand, encourage
trial and ultimately drive sales in 37 metro bottle shops.

Kreate was responsible for the planning, mapping and
scheduling of all sessions, as well as the booking and
management of RSA certified sampling staff.

Further to this, Kreate sourced and produced all
elements of the artwork to deliver a successful off-
premise campaign.

During the campaign, 2,000 samples were distributed
and 81 bottles sold.

“Some really GREAT 

results here team! 

Well done…62 

bottles sold across 10 

stores…this activation 

for me is the 

benchmark.“

Zacchary M.
Bacardi Martini Australia 



DATA DRIVEN RESULTS.

DEMOGRAPHIC
The team will report on male to female ratio and 

age of the consumers 

NUMBER OF PRODUCTS DISTRUBUTED
When sampling, the reports provided post campaign, 

will show how many samples were given out .

ROI
Each campaign is measured by Cost per Engagement. 
(total invoice/total number of engagements)

SALES CONVERSION
If required, sales KPI’s are given to drive sales.  
There is also the option to add POS to further drive 
this.

SENTIMENT
The team will feedback about any positive and 
negative comments about the product 

AVERAGE NUMBER OF ENGAGEMENTS
The Brand Ambassadors are each tasked with 

reporting on the number of people they speak to .. 

PEAK TIMES
This helps to gauge the success of the space and key times for 
future campaigns .

Our team on the ground gather insights to ensure you get the information you need…



“ “
THOUGHT STARTERS.



KNOW YOUR PURPOSE
What is the main objective for the campaign?

LOCATION, LOCATION, LOCATION
Knowing where your customer frequents is key to getting your brand in front of the right people.

LESS CAN BE MORE
Keep the focus on the key messaging as opposed to overt brand to avoid the feeling of  being ‘sold’ to.

ADD SOME FUN
Consumers love to have fun interacting with a brand.  The release of endorphins leads to positive 
association with a brand.

APPEAL TO THE SENSES
The brain links memories to the five senses, in particular smell, sound and taste, so by factoring all or one 
of these into your activation will help the consumer to further connect with your brand.

CALL KREATE!
We know what gets the consumers attention and will work with you to realise your vision 

PLANNING EXPERIENTIAL?
Thinking of including experiential marketing in your strategy?  Consider the below and let’s get started…
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GET IN TOUCH TODAY.

T: 02 9281 2777
Level 4/131 York St, Sydney NSW 2000

Lauren Leonard
Senior Account Manager
M: 0435 853 130

Richard Jones
COO
M: 0410 871 363


